








4.0 Advertising
4.1 Ad styles

There are four main types of advertising that can 
be used for FT Weekend marketing:- Full image, 
Half image and Full copy ads and Promotional.

For layout information regarding the layout of half 
image and full image advertising please refer to 
the following section. 

Half image

Full copy ad Promotional ad

Full image

In tomorrow’s FT Weekend Magazine, New York author 
Katie Roiphe meets Jerry Della Femina, the ad man 
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Terms and conditions apply.

to win an exclusive ski trip for four people next January, travelling
Ski Verbier and Blink are o�ering FT Weekend readers the chance

by private jet to the stunning resort of Verbier in Switzerland.

You’ll stay in the chalet-style Hotel Mont Gelé – just metres from
the piste and one of Verbier’s only genuine ski in/ski out properties,
as well as an easy walk to the town centre’s excellent bars,
restaurants and entertainments. 

This superb prize includes:

• Return flights, travelling in style on Blink – Europe’s first air
taxi service – from your nearest Blink operating airport

• Private transfers to and from Sion airport, just 50 minutes
from Verbier

• 4 nights’ bed-and-breakfast with Ski Verbier – the leading
chalet and hotel specialist – in the charming Hotel Mont
Gelé, with afternoon tea and canapés included 

• 4-day, full area lift passes for your whole group

For your chance to win this exclusive 2011 ski break, just collect
two codes from FT Weekend and enter them at www.ft.com/ski

Your second code is verbier and we’ll print the last code on 27
February in FT Weekend.

Win a Verbier ski trip for four
and travel by private jet 

FT Weekend reader promotion
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4.0	 Advertising
4.2	 Ad layout – 
	 half image and 
	 full copy 
	 advertising

Advertising layout should follow the examples 
shown (left).

Headline copy should be approximately three 
times the size of body copy. To be no longer than 
two lines of copy and should not be set wider than 
60% of the width of the ad as shown.

Body copy to be a minimum 11 point with a 
leading of 15 point and set no wider than 60% of 
the width of the ad as shown.

Headlines should be a minimum of 30 point with 
a leading of 35 point up to a maximum of 38 
point with a leading of 43 point.

Unless the advert bleeds off the page it should use 
a 100% black border with a 0.7 point width.

For Full image advertising and copy panel 
guidelines please refer to the specific copy panel 
section.

These type sizes are based on a quarter page 
newspaper advert (170mm x 280mm).
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4.0	 Advertising
4.3	 Ad layout – 
	 promotional 
	 advertising

For FT Weekend promotional advertising 
the balance of image and copy can alter to 
accommodate additional information that may be 
required.

The image can be used up to 50% depth of the 
advert but no smaller than 20%  depth.

Headline copy should be approximately three 
times the size of body copy. To be no longer than 
two lines of copy and should not be set wider than 
60% of the width of the ad as shown.

Body copy to be a minimum 11 point and set no 
wider than 60% of the width of the ad as shown.

All promotional advertising should contain the 
Promotional header panel. This panel should be 
positioned as per the dimensions shown (left).

All co-branding elements should be positioned 
beneath the top edge of the FT Weekend logo 
panel.

Unless the advert bleeds off the page it should use 
a 100% black border with a 0.7 point width.

Terms and conditions apply.

to win an exclusive ski trip for four people next January, travelling
Ski Verbier and Blink are o�ering FT Weekend readers the chance

by private jet to the stunning resort of Verbier in Switzerland.

You’ll stay in the chalet-style Hotel Mont Gelé – just metres from
the piste and one of Verbier’s only genuine ski in/ski out properties,
as well as an easy walk to the town centre’s excellent bars,
restaurants and entertainments. 

This superb prize includes:

• Return flights, travelling in style on Blink – Europe’s first air
taxi service – from your nearest Blink operating airport

• Private transfers to and from Sion airport, just 50 minutes
from Verbier

• 4 nights’ bed-and-breakfast with Ski Verbier – the leading
chalet and hotel specialist – in the charming Hotel Mont
Gelé, with afternoon tea and canapés included 

• 4-day, full area lift passes for your whole group

For your chance to win this exclusive 2011 ski break, just collect
two codes from FT Weekend and enter them at www.ft.com/ski

Your second code is verbier and we’ll print the last code on 27
February in FT Weekend.

Win a Verbier ski trip for four
and travel by private jet 

FT Weekend reader promotion
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4.0	 Advertising
4.4	 Ad layout – 
	 FT Weekend 
	 features ad

FT Weekend features advertising has a specific 
look and as such falls outside the four main 
categories of FT Weekend advertising.

Layout should follow the example (left).

Body copy to be 13.5 point with a leading of 15.5 
point. Call to action copy in the bottom red panel 
to be 23 point with a leading of 15 point.

These type sizes are based on a full page 
newspaper advert.

Smart.
 But casual.

In Saturday’s

Seven Days in South Asia, from 
billionaires to border patrols: 

Lionel Barber, editor of the FT   
FT Weekend Magazine

Katie Roiphe asks why 
people feel the need to 
micro-manage their 
children’s lives 
FT Weekend Magazine 

How Aspen managed 
to retain its small-town 
charm in spite of the 
private jets
Life & Arts

Find out which smoked salmon was the choice of Peter Bazalgette 
and his illustrious tasting panel 
FT Weekend Magazine

Plus 
José Manuel Barroso, 

EU president, 
has Lunch with the FT

Life & Arts

How much do investors lose 
through bad market timing? 

FT Money reveals the true cost.

How would an Irish bail-out 
affect your savings, bond funds 

and equity holdings?
FT Money

Mountain living special: 
ultra luxury in the Alps 

Post mid-term Washington: 
why it’s the place to live 

House & Home

Pick up your copy of FT Weekend on Saturday  
or to subscribe visit www.ft.com/smart
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