











4.0 Advertising
4.1 Ad styles

There are four main types of advertising that can
be used for FT Weekend marketing:- Full image,
Half image and Full copy ads and Promotional.

For layout information regarding the layout of half
image and full image advertising please refer to
the following section.
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4.2 Ad layout -
half image and
full copy
advertising

Advertising layout should follow the examples
shown (left).

Headline copy should be approximately three
times the size of body copy. To be no longer than
two lines of copy and should not be set wider than
60% of the width of the ad as shown.

Body copy to be a minimum 11 point with a
leading of 15 point and set no wider than 60% of
the width of the ad as shown.

Headlines should be a minimum of 30 point with
a leading of 35 point up to a maximum of 38
point with a leading of 43 point.

Unless the advert bleeds off the page it should use
a100% black border with a 0.7 point width.

For Full image advertising and copy panel
guidelines please refer to the specific copy panel
section.

These type sizes are based on a quarter page
newspaper advert (170mm x 280mm).
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4.0 Advertising

4.3 Ad layout -
promotional
advertising
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For FT Weekend promotional advertising

the balance of image and copy can alter to
Promotional header panel accommodate additional information that may be
required.
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50% The image can be used up to 50% depth of the

advert but no smaller than 20% depth.

FT Weekend reader promotion

Headline copy should be approximately three
times the size of body copy. To be no longer than
Win a Verbier ski trip for four two lines of copy and should not be set wider than
and travel by private jet 60% of the width of the ad as shown.

Body copy to be a minimum 11 point and set no
wider than 60% of the width of the ad as shown.

and Blink are offering FT Weekend readers the chance
e ki trip for four per . :

40% 55%

All promotional advertising should contain the
- Promotional header panel. This panel should be
. positioned as per the dimensions shown (left).
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25 4.0 Advertising

4.4 Ad layout -

FT Weekend
features ad
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FT Weekend features advertising has a specific
look and as such falls outside the four main
categories of FT Weekend advertising.

Layout should follow the example (left).

Body copy to be 18.5 point with a leading of 15.5
point. Call to action copy in the bottom red panel
to be 23 point with a leading of 15 point.

These type sizes are based on a full page
newspaper advert.
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