





Text position
x:45

17 - 20pt Miller
display regular

FT Weekend logo 200/83px
x:100 y:517

Text to be
centred
between top
and bottom
of colour
overlay or
between top
of colour
overlay and
the top of the
FT Weekend
logo on the
final frame.

17 - 20pt Miller
display regular.
17 - 20pt Miller
display regular.

17 - 20pt Miller
display regular.

FTWEEKEND

Smart. But casual.

FTWEEKEND

Smart. But casual.

5.0 Media spaces
54 MPU - 300x600

Outline
1px stroke set inside banner area #£990000.

FT Weekend logo size and positioning
Size: 158px x 67px
Position: x:142, y:183

Font
17 — 20pt Miller display regular should be used.

17 - 20pt Miller display semi bold may be used to
add emphasis to words or phrases within copy.

Text to be centred between top and bottom of
colour overlay or between top of colour overlay
and the top of the FT Weekend logo on the final
frame.

Images

Imagery or block colour (FT Weekend Red or FT
Weekend Purple for use with specific Life & Arts
content or FT Weekend Green for use with House
& Home related content) can be used flush within
the banner area.

Text not to sit over an image.

Animation

Animation should be kept as simple as possible,
except where there are compelling conceptual
reasons for making it more complex. 3 loops only.
FT Weekend logo to appear in last frame only.
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5.0 Media spaces

5.5 Right rail ribbon
- 336x60

Single line text position x:16 y:34 FT Weekend logo 107/45px
x:229 y:15 Outline
1px stroke set inside banner area #990000.

FT Weekend logo size and positioning
Size: 107px x45px
Position: x:229, y:15

Font
1st line — double line text position x:16 y:25 17pt Miller display regular should be used.

FT Weekend logo 107/45px 17pt Miller display semi bold may be used to add
2nd line — double line text position x:16 y:45 x:229 y:15 emphasis to words or phrases within copy.

Images

Imagery or block colour (FT Weekend Red or FT
Weekend Purple for use with specific Life & Arts
content or FT Weekend Green for use with House
& Home related content) can be used flush within
the 336x60px area.

Text not to sit over an image.

17pt Miller displ 1 Twe Animation

p 1ETr ]Sp ay regu dar. F Animation should be kept as simple as possible,
EI@ND except where there are compelling conceptual

Smart. But casual. reasons for making it more complex. 3 loops only.

FT Weekend logo to appear in last frame only.

Logo should not be animated.

" FTWEEKEND

— Smart. But casual.
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Text position x:12 y30
14pt Miller display regular

FT Weekend logo 108/45px
x:131 y:45

14pt Miller display regular.

H
1
1
1
1
1
H Text to be centred
H between top and bottom
! of colour overlay or
- between top of colour
i
1
1
1
1
1
1
1
1
1

display regular. 14pt

Miller display regular.
14pt Miller display reg F'TWEEKEND

Smart. But casual.

overlay and the top of the
FT Weekend logo on the
final frame. Text limited
to 4 lines.

FTWEEKEND

Smart. But casual.

5.0 Media spaces

5.6 Subs box
- 239x90

Outline
1px stroke set inside banner area #990000.

FT Weekend logo size and positioning
Size: 108px X 45px
Position: x:131, y:45

Font
14pt Miller display regular should be used.

14pt Miller display semi bold may be used to add
emphasis to words or phrases within copy.

Text to be centred between top and bottom of
colour overlay or between top of colour overlay
and the top of the FT Weekend logo on the final
frame. Text limited to 4 lines.

Images

Imagery or block colour (FT Weekend Red or FT
Weekend Purple for use with specific Life & Arts
content or FT Weekend Green for use with House
& Home related content) can be used flush within
the banner area.

Text not to sit over an image.

Animation

Animation should be kept as simple as possible,
except where there are compelling conceptual
reasons for making it more complex. 3 loops only.
FT Weekend logo to appear in last frame only.
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5.0 Media spaces
5.7 GIF back-ups

For each size of Flash banner provided, a GIF
back-up also needs to be provided.

GIF back-ups need to reflect the content of

the flash banners as closely as possible within
constraints of file size.

The final frame should match final frame of the
Flash file.

The CTA arrow should not animate in the GIF
file.
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17pt Miller display regular with a CTA »

17pt Miller display semi bold.
17pt Miller display regular with a CTA »

FTWEEKEND

Smart. But casual.

FTWEEKEND

Smart. But casual.

5.0 Media spaces

5.8 Banner call
to actions

Usage

Call to actions must only occur on the end frame.
They must never appear on an image.

Background

Call to actions should be applied onto block colour
of red. White text and an FT Pink call to action
must be used on a red background with a white
ArTow.

Call to actions should be treated in the same
manner as other text.

The arrow should be inserted at the end of the
text.

Animation
The arrow should animate by moving 5px to the
right then moving back to its original position.

The moving arrow must come to a complete stop
after moving three times.

This animation only occurs on the .swf files and
never on the animated gifs.

The FT Weekend logo should not be animated.
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6.0 Emails
6.1 Editorial style

Templates are available from the FT Marketing
Department.
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If you have any queries regarding these guidelines please contact
Rob Taylor or Ellie Turner on 020 7873 3453 or at marketing.design@ft.com



