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About BoardIQ

BoardIQ is the leading U.S. news service for mutual fund
boards and provides insight into the specific issues facing
trustees. Published bi-weekly both online and in print,
BoardIQ is an indispensable source of news intelligence.

BoardIQ provides unparalleled news coverage and analysis
of the challenges faced by fund boards. Coverage focuses
on:

Litigation and the regulatory landscape
CCOs and compliance

Governance and best practices

Advisory contracts

Fund operations, technology and systems
D&O insurance

BoardIQ is a premium, paid-for news service — a rarity

in a world of free news. BoardIQ is sold as a board-wide
license and is generally available on an opt-in basis to any
interested employees at the fund advisor. Subscribing
company lists are available by request.

Targeting Your Audience

BoardIQ is read by fund board members, CEOs, General
Counsel, CCOs, compliance professionals, and other top
executives at fund companies. Here are some statistics
on our readership:

5,000 online BoardIQ subscribers

850 print BoardIQ subscribers

$19,785 is the average subscription price
5,600 page views are served each month
1,200 unique readers visit each month

38,000 impressions are served each month

“Fund Governance is a journey
and BoardIQ provides useful
perspective on contemporary
issues.”

Independent Chair, American Century KC Board
Chairman, CEO, Western Investments, Inc.

BoardIQ Readers Say They Don’t Read...
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2012 Rates and Specifications

Run-of-Site
Unit Dimensions File Size Formats Duration**
Leaderboard Prime 728w x 90h 20k/30k Flash JPEG, GIF, Flash* 15 Seconds Max
Medium Rectangle 300w x 250h 20k/30k Flash JPEG, GIF, Flash* 15 Seconds Max
Half-Page Skyscraper 300w x 600h 25k/40k Flash JPEG, GIF, Flash* 15 Seconds Max
Leaderboard Lower 728w x 90h 20k/30k Flash JPEG, GIF, Flash* 15 Seconds Max

*Flash 8 or below; to track within Flash, a clickTag variable MUST be embedded in the .swf file (contact production department for

instructions).

**Animation and looping must cease at 15 seconds.

Online Rates*

Cost

Homepage and all article pages

Select 1 Ad Unit Per Month

Skyscraper, Leaderboard  $3,000

Select 2 Ad Units Per Month

All article pages

Skyscraper, Leaderboard  $5,500

Select 1 Ad Unit Per Month | Medium Rectangle, $2,500
Skyscraper
Select 2 Ad Units Per Month | Medium Rectangle, $4,500

All pages

Skyscraper

Select 4 Ad Units Per Month

Skyscraper, Leaderboard, $9,500
Medium Rectangle

*Print ad options also available. Please contact us for details.

Print Rates
Frequency Full-Page Cost Savings Page Rate
1X $6,000 — $6,000
6X $30,000 $6,000 $5,000
13X $50,000 $28,000 $3,846
26X $90,000 $66,000 $3462
50X $170,000 $130,000 $3.400

Note: Half-page ads are also available for $3,000. (Trim size 82" w x 5%2” h)

www.ft.com/financialadvertising
advertising@boardig.com
(800) 446-3905

Sample Subscribers

2 Fidelity Management Research
5 J.P. Morgan Chase & Co.

6 Franklin Resources

7 BlackRock

9 Dreyfus

10 T. Rowe Price Group

11 Wells Fargo

13 Goldman Sachs & Co.

14 Ameriprise Financial

Source: Investment Company Institute (ICl) 2010

Other Opportunities

Sponsor a moderated panel discussion including
four directors and four sponsors covering the

top issues facing corporate boards. Each round-
table is transcribed and edited into a booklet
that is mailed to all BoardIQ subscribers and
supplemented by a mailing to the full boards

of 100 companies designated by each sponsor.
Each sponsor also receives 1,000 copies for their
own distribution purposes.

We live in FINANCIAL TIMES®




