
What is ADGA?
ADGA is a channel neutral new audience 
measurement, assured by PricewaterhouseCoopers, 
that calculates the total number of people across the 
globe, who on an average day consume FT content 
either through the FT newspaper or FT.com. And, as 
the readership surveys already show, the FT audience 
are senior business decision-makers, high net worth 
consumers and influential policymakers.
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How often will it happen?
This combined global audience number is assured 
twice a year by PricewaterhouseCoopers across FT 
Newspaper and FT.com.

The FT’s Average Daily Global Audience model and methodology is protected by 
copyright and cannot be used by third parties without FT’s permission.  “Average 
Daily Global Audience” and “ADGA” are trade marks of The Financial Times Limited.  
If you are a media owner and wish to use the ADGA methodology for the purposes 
of measuring global audience figures in your own business then please contact us 
at research.team@ft.com. ©The Financial Times Limited 2010

Why is ADGA such a unique audience 
measurement?
Unlike traditional media measurements, like 
readership, circulation and ABCe, ADGA measures 
the total multi-platform audience of the Financial 
Times.  ADGA produces a single, unduplicated daily 
average measure, showing you the true global reach 
of the Financial Times.

The FT’s innovative ADGA model gives you more 
meaningful figures and a clearer view of your 
audience around the globe, so you can make  
better-informed decisions about how to reach  
your chosen audience. �

FT audience continues to grow
The most recent audit shows that the FT’s  
audience grew by almost 4% between May 
and November 2009. 

Region	 Readership	 Online 	 Total Audience

UK	 433,000	 138,066	 531,595

CEMEA	 366,959	 105,198	 432,639

ASIA	 204,075	 105,677	 282,950

US	 497,120	 225,882	 658,453

GLOBAL	 1,501,154	 574,823	 1,905,636

The FT’s Average Daily Global 
Audience (ADGA)

In a media first, the Financial Times Research Department has developed a 
model called Average Daily Global Audience (ADGA), revealing that the FT 
reaches 1.9 million readers every day.

www.ft.com/advertising

What to do next
For more information on reaching the FT’s elite 
global audience, visit www.ft.com/advertising or 
contact your usual FT Account Manager.


