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Highlights of the report
The CFO Interview, a face-to-face conversation
with the CFO of a major company, is a monthly
feature re�ecting the key issues impacting
�nanciers.
Regional Focus, explaining issues in emerging
markets.
Dispatch from Wall Street,focusing on developments
in the world’s investment banking capital.
Dispatch from Asia, reporting on trends from
China, India, Japan and other major business
centers.
Dispatch from the Gulf, trends from the GCC 
wider region.
Me and My Adviser, featuring a business leader
and his/her M&A adviser – a banker, lawyer or
accountant.
Debating Point, with insights for CEOs into a particular
issue, from a leading �gure in corporate �nance.
Viewpoint, with opinion from the FT’s Banking
Editor on a key development.

Get maximum visibility
Sponsor the back-page CFO interview for high
visibility, a great branding opportunity and an
unbeatable way to get your message across to 
CFOs and international �nancial decision-makers.
Extend your sponsorship from print to online and
you’ll get even more impact, with pre-roll banners 
on the interview’s video downloads.

Align advertising with regional
relevance
Regular advertising positions near to our monthly
Dispatches from Wall Street, Asia, the Gulf and
emerging markets.

Advertise in FT Corporate Finance and you’ll reach the world’s most influential business
people while they’re focused on the financial world.

Published every month, the report guides senior decision-makers through the complexities
of this world and examines the trends shaping it.

46% of our readers has contacted a company after reading an FT report*. With 1.43 million
readers worldwide and an online audience of 7.1 million unique monthly users, that means
huge potential for our advertisers.
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Issues scheduled for 2009

29 January 
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27 May 25 November

24 June

CORPORATE FINANCE

Finance
directors
should
plan early




	FT Corporate Finance Series 2009 copy.pdf
	FT Corporate Finance Series 2009_2.pdf

