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FT Personal Finance

Reach the UK's most affluent and active investors
TIMES T as they focus on their personal finances.



No other global newspaper/website
combination can match the FT for its
personal finance coverage — our readers
see us as a trusted and impartial source.

For advertisers, that means a choice of
targeted environments for your message
and a highly receptive audience.
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The FT’s personal finance portfolio

FT Money

FT Money is the FT's weekly personal finance
supplement. This award-winning section is the only
national press personal finance section with both
editorial and data listings. Expert guidance from high-
profile columnists — including MoneyWeek editor Merryn
Somerset-Webb and fund manager Anthony Bolton of
Fidelity make FT Money the most sophisticated personal
finance product around.

FT Money Guides

These monthly pull-out supplements featured within FT Money contain analysis and
advice on specific investment topics, from Green Investing to Child Trust Funds.

They can be pulled out and kept for referential purposes giving your ad a long shelf-life.

Spread Betting Report

Aimed at City professionals and the growing number of non-financial executives
who spread bet, this quarterly, weekday Special Report examines spread betting in
relation to current market developments. Offering advice, analysis and opinion this
series is a unique concept within the national press arena.

The FT Money audience

Compared with the Monday to Friday
FT readership, FT Money readers are
even more likely to be C-suites, have
large incomes, trade stocks and
shares and have high-value
investments.

» Their average annual income is
£77090 — that's 18% higher than
the readers of the Sunday
Telegraph and the Sunday Times.*

« 16% of FT readers have over
£1 million pounds worth of
investments. ***

 Their average portfolio value is
worth nearly £760,000.%**

75% of FT readers agree
that the FT's personal
advertising “helps me
keep informed about
products available.”

A trusted environment

for your message

Associate your products and services
with the authority of the FT brand:

* 67% say “the FT is the first place |
look for information on personal
finance."*¥**

» 78% say "l use the FT for expert &
detailed personal finance
information.***

Your Money on FT.com

Online at www.ft.com/yourmoney, the
FT audience can access extra
personal finance content and tools:

» Quick-reference sections on
investments, pensions, property,
tax, banking and more.

Weekly Money Show podcast
guides.

The Money Surgery, answering
users’ questions.

Money Guides — Q&A booklets for
the novice investor on specific
investment issues, plus a valuable
archive of previous guides.

The FT.com audience

e Almost 1in 10 FT.com users in the
UK have a net worth of over
£500,000.%

Globally, FT.com users have a net
worth of around £1.3 trillion — more
than the GDP of Switzerland,
Canada and Australia combined.®

Combining FT.com advertising with
your print campaign increases your
reach by up to 80%.**

Sources: *British Business Survey 2005
** FT Global Readership Survey 2006,

*** FT Feedback Forum: Personal Finance Dec 2007

* FT.com Global Benchmark Survey 2006.




FT Money Gym

FTMoney Gym is a free educational e-learning
programme aimed at an audience of high-net worth
and savvy investors hosted on FT.com. Utilising FT's
reputation for personal finance insight, FTMoney
Gym offers users an interactive ‘workout’ to aid their
understanding of key investment topics and the
market in which they operate.

FT Money advertising rates

Full Page £17950 £13,670
34x6

Junior Page £8,800 £6,700
25x4

Half Page £8,976 £6,834
17x6

Qtr Page £5,280 £4,020
17x6

Front or Back | £12,250 £12,250
Cover Solus
20x3

FT Money £88 £67
per single

column unit

(scu)

What to do next

If you're targeting the world’s private investors, the FT and

FT.com give you a significantly better return. To get your
message across to the unrivalled FT audience, please
contact Rachel Padhiar on + 44 (0)20 7873 3564,
email rachel.padhiar@ft.com or Sarah Keith on

+ 44 (0)20 7873 4070, email sarah.keith@ft.com



