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Background & Methodology

FT Recruitment Solutions have conducted a second research project (first done in September
2008) to investigate the recruitment habits and attitudes of the Executive Appointments and exec-
appointments.com audience

Over the last 2 years the recruitment market has experienced very tough and different challenges
as a result of the ‘credit crunch’ and job security.

The project is designed to look at the changing habits of a senior business audience and how they
consume recruitment platforms and act upon them

We collected respondents both in print and online to gather information for the study:
» Two in-paper questionnaires featured in the Executive Appointments section on May 25" and June 15t 2010

» An online questionnaire was sent to our executive-appointments.com registered users on May 25" 2010

» Total number of respondents 3451



It’s not all ‘doom and gloom’, but there is a long way to go until we get back to normal

79% of the audience are more likely to consider changing jobs/positions than
they were 12 months ago

But caution, there are mixed feelings about the market

Compared to 12 months ago, how much do you agree or disagree with the following statements in relation to changing jobs/position at this
current time?

The economic climate is still very
uncertain, but the risk of moving jobs is
not as bad as it once was

There are more jobs around, but it isn’t
as easy as it once was to get one

46% 46% 46%

40%

There are more It is easier to find a It is now a safer It is still too risky to
jobslpositions new job/position. economic climate to change jobs/position.
available. change job/position.

B (Net) Agree B (Net) Disagree

Base: All respondents 3451







How have senior executives audience found jobs in the past?

Which, if any, of the following sources have you used for looking for new job roles?

Peer recommendation \ 63%
i Its not what you know, IT’'S WHO YOU KNOW!
Word of M°“th7 | 59% Traditionally, human contact has been the most
Head-hunter 529 common source of job information
National Newspapers | NNEEEN +7 —
] Newspapers have played the most significant
Job Boards/Recruiter sites | 46% media role in providing respondents with
] information on new job roles
Consultants | 39%
' 1 o - - -
Company's ~ website | | 36% Recruitment professionals and agencies have
National Newspaper website \ 31% played a key role in the past

Local Newspapers 24%

Respondents have used a wide range of different
Trade Press | |20% online platforms in the past, with Job

Boards/Recruiter sites being most popular
Networking events 18Y%

Social networking site -16‘%

Local Newspaper website 12% networking sites to find a previous job role

Already, 16% of the audience have used social

Trade Press website 12%

Base: All respondents 3451: weighted for equal Print and Online response



How will they find their next job...and has this changed in the last 2 years?

Which if any of the following sources do you expect to use in obtaining your next job?

2010 ACEN 2008 YOY % change

_ 44% o
Peer recommendation -14% .
S1% Trust in newspapers has
1 increased, when the market has
. 43% become tough
+13° g
National Newspapers 38% 13%

Job Boards/Recruiter sites ‘ 41% 41% would use either a recruiter sites or job boards

Word of Mouth 4 1% 15%

Networking events ‘ 34%
Networking: Either online or in person is going
to play a even more important role
: o 132%
Social networking site
30%

ST% -41%

Consultants 27%
46% -41%

Base: All respondents 3451: weighted for equal Print and Online response

Head-hunter

Big fall in the influence of
recruitment professionals.






What factors attract senior executives audience to the different recruitment media

channels?

What are the main reasons for a) reading the recruitment pages in Newspapers/ Magazines AND/OR b) visiting online recruitment sites?
Newspapers/Magazines.

o Print ® Online Recruitment Sites

Browsing the market/Assessing market
value

Future ideas _—Zg

Special Reports
pecial Reports [y 12%

21%

. " 17%
Checking out the competition
° P ;15%

Comparing Salaries/Pay Review

Editorial Content

Part of myjob ;

16%
24%

10%
8%
7%

6%

Base: All respondents 3451: weighted for equal Print and Online response

38%
3%

37%
%

6%

Activelysearching for anewjob d

52%

+15%

+28%

+75%

+13%

+25%

+17%

Print’s main use is still actively
searching for a new job (despite
being less important than online).

However, print clearly shows it has a
wider range of factors that attracts
job seekers to print, and remains the
media channel to target the ‘passive’
job seeker.

Online site’s primary use is actively
searching for a new job.

It also is used more than print for
comparing salaries/pay reviews.




What does each recruitment channel offer?

Which channels are most effective in delivering the following...? Newspapers/Magazines & Online.

oPrint mQnl

ine

Senior jobs

High salaried

jobs

46%
40%
3

46%
9%

A job 1 would
apply for

42%
65%

Up to date jobs

26%
74%

A wide range of
jobs

16%
69%

High number
jobs

of 11%
70%

o
Part of my job;go/ﬁ)

Base: All respondents 3451: weighted for equal Print and Online response

+15%

+18%

+55%

+185%

+331%

+537%

+17%

The perception of Print recruitment
is that it is more effective in
delivering the most senior and the
highest paid jobs.

It is also seen as an effective
platform for advertising ‘jobs | would
apply for’ (despite being less
effective than online).

Online functionality and immediate
nature means it is perceived as a
platform that offers a fuller range of
job-seeking attributes.

Online search functionality and

unlimited job capacity means that it
can deliver a larger number and
wider range of jobs, as well as jobs
that senior executive audience
would apply for.




Frequency of recruitment channel usage

How often do you a) read the recruitment pages within Newspapers/Magazines AND/OR b) visit online recruitment sites? Newspapers /
Magazines.

oPrint mOnline Recruitment Site

i 0,
ek —————— 7 ich more frequently and neavi

much more frequently and heavily

| | 26% than print, with a large proportion of
Once a week pu—10% users visiting multiple times in a
] week.
A few times a 16%
month o
Y Very similar weekly usage
9%

Once a mont

A Print 50% vs Online 47%

Every few 11%
months o

i More of senior executive audience

I 3% read the recruitment pages within
Every 6 month; 3% print than visit online recruitment
1 ites.
Once a yearpy 2% Total ever read/visited
1% Print 91% vs Online 75%
Longer 1%

Nevef“ 25%

Base: All respondents 3451: weighted for equal Print and Online response






What are the key drivers that senior executives audience looks for in a job?

On a scale of 1 to 5 can you rate the following drivers in terms of importance when considering a new job/position (with 5 being a very important
driver and 1 being not important at all)?

‘ m Strongly agreem Slightly agree%

Primary
Money is not everything.

Nature of the role. 72% 22%

Salary/Package. 48% 40% The nature of the role and the
responsibility that comes with it are
Responsibility. 45% 40% just as important as the salary
Company reputation. 32% 43%
Company strategy. 29% 44% Secondary
_ The company’s reputation, strategy
Location. 34% 35% and location also play a significant
role
Status (i.e. permanent). 36% 28%
Size of team responsible for. 11% 27% Other
si ; Size of the company, team
9 L age . .
ize of company. Rl 2% responsibility, international travel
_ and share options play a much
International travel. [EERkl 22% smaller role when considering a
role
Share options. RS 21%

Base: All respondents 3451



Changing online recruitment habits

Have you ever done any of the following activities online?

Signed t i -mail job
g up to receive e-mail jo 86%
alerts
Registered with a Recruitment Site 84%
Sent CV to a recruitment agency 81%
Posted/Uploaded your CV onto an 78%
online database

Send CV directly to the company 799,
advertising the job °

Acted on career advice 35%

None of the above ] 3%

97% of senior executives audience are active in using
online tools for recruitment...

...and the majority are using multiple tools

Base: All respondents 3451

Do you use any of the following social networking sites for
recruitment/jobs?

LinkedIn 66%

Facebook 17%

Xing j 5%

Twitter jobs] 3%

Others 7%

None of these 25%

75% of senior executives audience already use a
social networking site for job-seeking

A massive 89% who do use one, use LinkedIn




Relocation, Relocation, Relocation

Have you ever relocated for a new job/position?

76% have relocated before

43% Domestically 49% Internationally

How likely would you be to relocate a) Domestically and b) Internationally, if the relevant job/position became available?

| Very likely ® Likely o Potentially |

Likely vs T
7% 29%

Domestically

Likely VS Unlikely

Internationally 76% 55% 23%

Senior executives have already relocated at least once, and the vast majority would be willing to do so again

They are very internationally-focussed and are more prepared to relocate internationally than domestically

Base: All respondents 3451



An ‘indirect’ recruitment influence...

How often have you recommended/referred someone else to a job/role  Are you personally involved/responsible for recruitment in your current
that you have seen advertised? position?

| personallyrecruit

employees for m 2459
28% P y /o
company

A lot of times

| personallyrecruit

employees for my 23%
department

A few times 57%

i I have abudget for 10%

recruitment

Once j 6% .
| provide

recommendations 28%
, on recruitment

| have no

9%
involvement in 42%
recruitment

Never

91% of senior executives audience have actively
reacted to recruitment advertising by referring
someone to the ad...

58% of senior executives audience are personally
involved in recruiting in their current position...

...with 47% having direct responsibility for the
recruitment decision

...and they do it multiple times, with 3 in 10 doing
it on a regular basis

Base: All respondents 3451



It is more than just advertising

Other than the vacancies, what other content do you find informative when reading generally about recruitment?

Topical editorial on 53%
recruitment market plac

D

90% of senior executives audience believe
recruitment platforms are about more than
Tips on progressing my 48% advertising vacancies

career

Editorial within recruitment channels is
Special reports 47% clearly important to them...

. ...whether that be:

CV Profiles of successful 43% Topical articles on the state of the market
people in business

Career advice

Special reports

Events 20%

None 10%

Base: All respondents 3451



Executive Appointments audience

exec-appointments.com audience




Executive Appointments exec-appointments.com

Frequency in reading Executive Appointments

How frequently do you read the Executive Appointments section in How frequently do you visit exec-appointments.com?
Thursday's edition of the Financial Times?
Every day 18%
Every week 29%
. A few times a
249
At least 3 out week %
of the 4 8% |
issues
1 Once a week 15%
2 out of 4 13% y
issues Every couple 14%
| of weeks
1 out of 4 0 |
issues 16% Once a month 11%
Less than 1
o Every few 0
out of 4 34% months 17%
issues |

42% are heavy users of exec-appointments.com

37% are regular readers of Executive Appointments, visiting the site multiple times every week

Iv missi diti
rarely missing an edition This could be due to our ‘job alerts’ that have no job

being repeated in an alert

Half the Executive Appointments audience read the
section at least every other edition

57% of the exec-appointments.com audience visit the

site at least once a week




Executive Appointments exec-appointments.com

International audience

In which country do you currently live?

OUK mC.Europe mUS [OAsia O Middle East O Africa @O South America

3% 3% s, 3% 2%
T (1] _— I

5%

7%
10%

\
|
|
|
|

-

42% of the exec-appointments.com users come
from outside of the UK
Two thirds of the Executive Appointments %’s of the exec-appointments.com users come
readership comes from Europe from Europe

13%

21%

54% of the Executive Appointments readership
comes from outside of the UK

23% of the Executive Appointments readership
currently reside in country not of their birth —
indicating ‘relocated for work’

20% of the exec-appointments.com users

currently reside in a country not of their birth —
indicating ‘relocated for work’




Executive Appointments

Market leader for executive jobs

exec-appointments.com

Which of the following best describes your current position/job title?

Owner/ Partner ‘ 13% Owner/ Partne 14%
CEO/ President/ Chairman 4% CEO/ President/ Chairman 4%
Managing Director ‘ 7% Managing Director ‘ 7%
CFO/ Financial Director ‘3% CFO/ Financial Director ‘5%
Chief Information/ Technology Officer 2% Chief Information/ Technology Officer 2%
Chief Marketing/ Purchasing Officer 2% Chief Marketing/ Purchasing Officer 2%
Other C-Suite title 2% Other C-Suite title 2%
Board member 4% Board member 4%
Non-Executive/ Trustee 3% Non-Executive/ Trustee 2%
Department Director/ Head of Departmeit/’ o Department Director/ Head of Departmer;/ o
. ; | 11% , , | 11%
Vice President Vice President
Other Senior Management ‘9% Other Senior Management ‘10%
Managerial level/ executive \12% Managerial level/ executive \13%
Technical specialist 4% Technical specialist 3%
Consultant ‘9% Consultant ‘11%
Professional qualified (i.e. DoctoF, ‘6% Professional qualified (i.e. Doctof, 4%
Teacher,Engineer etc.) | Teacher,Engineer etc.) |
Other 4% Other ‘ 6%

38% are C-Suite executives 37% are C-Suite executives

7% are Board members 6% are Board members

21% are Senior management team

20% are Senior management team




Executive Appointments

Wide range of sectors

exec-appointments.com

Financial Services 29%

(Investment Banking 5%, Other Banking 6%, Investment/Fund Management 4%,
Accountancy 4%, Financial Advisory 4%, Insurance/Actuarial 2%, Other Financial
Services 4%)

Financial Services 23%
(Investment Banking 4%, Other Banking 5%, Investment/Fund Management 3%,
Accountancy 3%, Financial Advisory 3%, Insurance/Actuarial 1%, Other Financial
Services 4%)

+16% YOY (2008: 25%)

+21% YOY (2008: 19%)

Professional Services 30%

(Law 2%, Management Consultancy 8%, Media 3%, PR/Marketing 2%, IT/Telecom
7%, Scientific/Technical 1%, Retail/Wholesale 3%,
Travel/Tourism/Leisure/Entertainment 2%, Other Services 3%

-14% YOY (2008: 35%)

Professional Services 36%

(Law 1%, Management Consultancy 9%, Media 3%, PR/Marketing 2%, IT/Telecom
9%, Scientific/Technical 2%, Retail/Wholesale 4%,
Travel/Tourism/Leisure/Entertainment 2%, Other Services 3%

-18% YOY (2008: 44%)

Manufacturing, Engineering, Utilities 25%

(Construction 4%, Transport/Logistics/Vehicle Manufacturing 4%, Utilities/Energy/Qil
4%, Food/Drink/Tobacco/Textiles/Clothing 3%, Chemicals/Pharmaceuticals 5%,
Other Manufacturing/Engineering 6%

+32% YOY (2008: 19%)

Manufacturing, Engineering, Utilities 25%

(Construction 4%, Transport/Logistics/Vehicle Manufacturing 4%, Utilities/Energy/Qil
5%, Food/Drink/Tobacco/Textiles/Clothing 3%, Chemicals/Pharmaceuticals 4%,
Other Manufacturing/Engineering 5%

+18% YOY (2008: 39%)

Public Sector 10%

(Government/Politics 3%, Education/Health 4%, Charity/Non-Profit Organisation 3%

Public Sector 10%

(Government/Politics 4%, Education/Health 4%, Charity/Non-Profit Organisation 3%

+25% YOY (2009: 8%)

+8% YOY (2009: 37%)

Recruitment 2%

Other Service 3%

Recruitment 1%

Other Service 4%




Executive Appointments

Very high salaries and well educated

Into which of the following bands, including bonuses, does your

Less than
£30,000

£30,000-
£49,999

£50,000-
£99,999

£100,000-
£249,999

£250,000-
£499,999

£500,000+

Which of the following qualifications have you achieved?

37% earn over £100,000 a year

current total annual package fall?

89% have a Degree or above
* 34% have a masters

* 5% a doctorate

* 24% have professional qualifications

34% earn over £100,000 a year

13% Less than

£30,000
18% £30,000-

£49,999

33% £50,000-

£99,999

31% £100,000-

£249,999

a% The current average personal iﬁ;‘;‘;‘;‘

income of respondents is ’
£113,884
]2% £500,000+

exec-appointments.com

Into which of the following bands, including bonuses, does your

current total annual package fall?

12%
15%
40%
29%

]3% The current average personal
| income of respondents is

] £114,777

2%

Which of the following qualifications have you achieved?

88% have a Degree or above
* 34% have a masters

* 3% a doctorate

* 23% have professional qualifications



Multi-platform campaigns

FT Executive Appointments & exec-appointments.com




Executive Appointments exec-appointments.com

Maximise the campaign

Executive
Appointments Solus
Readership
» 82% of Executive Appointment readers also * 66% of FT exec-appointments.com users
use exec-appointments.com also read Executive Appointments
* 18% of Executive Appointment readers do * 34% of FT exec-appointments.com users do

not use exec-appointments.com not read Executive Appointments

25
Base: All Respondents 835



Conclusions




Current market climate, confidence and changing recruitment habits

There is more confidence in the market than a year ago but it is far from back to normal

In tough times we have seen a increase in readers turning back to newspapers (trust)

Print recruitment attracts both ‘Active’ and ‘Passive’ job seekers, while online recruitment tends to
used more by the ‘Active’ job seeker

It is clear that social networking is going to play an increasing influential part in the recruitment
search process in the future

There is also an strong indirect influence of recruitment advertising, leading to engagement of
word of mouth and the pass on of job opportunities

Relocating for a new job is something that most people have done before and would be willing to
do again — more internationally than domestically

27



FT Recruitment Audience

The Executive Appointments and exec-appointments.com audiences are very similar audiences,
with 48% people using both channels

The audiences are global with around half of each audience living outside of the UK— and we also
know they are likely to relocate internationally too

The seniority and affluence of our audiences make them extremely powerful and influential. Over a
third of both channels are C-Suite executives and a third earn over £100k

The Financial Times and exec-apoointments.com are in great shape ....
...Financial Times: Daily global readership (1.5m))
...exec-appointments: unique users (155,000)

A combination of our print and online platforms can increase an advertisers potential audience reach
by between 18%-34%

28



Thank you for your time

Any questions?

Alistair Smith

Research Manager - Europe

Tel: 020 7873 4635

Email: alistair.smith@ft.com




